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Todayõs Agenda

ÅWhere does Metro Richmond Stand 

Today in Terms of Boomer Volunteering?

ÅWhatõs Should Our Goal Be?

ÅWhat It Will Take: 10 Research-inspired 

Imperatives to Make Richmond a 

National Model on Boomer Volunteering
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4
Information Sources
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2009 Metro Richmond                    

Resident Volunteer Study 
15-minute online survey

814 area residents participated 

2009 Metro Richmond                         

Non-profit Leaders Study 
15-minute online study

193 non-profit representatives participated
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Special Thanks

ODP Civic Engagement Work Group
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Corporation for National 
& Community Service
www.volunteeringinamerica.gov/states.cfm
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This presentation also includes insights from                                     

7,000 consumer interviews a month with BIGResearch and 

Boomer-related studies conducted by SIR Research.
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Presentation Disclaimer

The views and suggestions as express in this presentation are those of 

SIR and the SIR Boomer Project. The recommended imperatives are 

based on the study findings to date and Boomer Projectõs insights 

from previous research work. This presentation deck is not an 

approved body of work of the ODP Civic Engagement Work Group. 

Strategic imperatives and supporting research findings and insights 

are simply offered to stimulate conversation on the possibilities of 

increasing the capacity of Metro Richmond areaõs non-profits and, 

ultimately, increasing the number of Boomer volunteers in Metro 

Richmond to a level that makes our region a national model.
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How Does Metro 

Richmond Compare to 

Other Cities in terms of  

Volunteer Rate Today?
(Overall, Not Just Boomers)
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Richmond MSA

ÅAverage Volunteer Rate: 27.1% 

ÅVolunteer Rate Ranking: 27th within the 

50 large cities

ÅAverage Volunteer Hours                                                       

per Resident: 39.9 hours 

ÅVolunteer Hours Ranking: 19th within the 

50 large cities 

Source: The Corporation for National and Community Service
All statistics for this area were calculated from data collected within selected counties of the Richmond Metropolitan 

Statistical Area (MSA). Richmond, VA is the only major city included in this MSA.  
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Richmond MSA
Overall Volunteer Rate

Between 2005 and 2007, 

the average national 

volunteer rate was 27.2% 

per year. During the same 

timeframe, average 

volunteer rates for the 50 

large cities (MSAs) ranged 

from 14.5% to 39.3%.

National ranking of volunteer rates among MSAs. 
Source: Corporation for National & Community Service
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Richmond MSA

ÅAverage Volunteer Rate: 27.1% 

ÅVolunteer Rate Ranking: 27th within the 

50 large cities

ÅAverage Volunteer Hours                                                       

per Resident: 39.9 hours 

ÅVolunteer Hours Ranking: 19th within the 

50 large cities 

Source: The Corporation for National and Community Service
All statistics for this area were calculated from data collected within selected counties of the Richmond Metropolitan 

Statistical Area (MSA). Richmond, VA is the only major city included in this MSA.  
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Richmond MSA
Overall Volunteer Hours

The volunteer service 

hours dedicated per 

resident had a national 

average of 35.5 hours 

annually between 2005 and 

2007. During this same 

timeframe, the 50 large 

city averages ranged from 

19.7 to 55.9 hours.

National ranking of volunteer hours among MSAs. 
Source: Corporation for National & Community Service
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Now Letõs 

Focus On 

Boomers
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1909-28 1929-45 1946-64 1965-81 1982-01

58,000,000

44,000,000

76,000,000

62,000,000

80,000,000

Greatest Silent Boomer Gen X Millennial
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How Many Metro 

Richmond Boomers 

Volunteer Today?
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How Many Metro 

Richmond Boomers 

Volunteer Today?

1 in 3
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Source: Corporation for National & Community Service
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How Many Metro 

Richmond Boomers 

Volunteer?
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32.8%
Source: Corporation for National & Community Service
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National Baby Boomer 

volunteer rate: 

31.2%per year

At 32.8%

Metro Richmond 

Ranks 24th

National ranking of volunteer rates among MSAs. 
Source: Corporation for National & Community Service
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How Many Metro Richmond 

Boomers Does This 

Represent?
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32.8% 321,476
Current Boomer 

Volunteer Rate

Boomers in 

Richmond region*

105,444

Current Boomer volunteers 

in Richmond region

Metro Richmond Boomer Volunteers

*Source: 2008 American Census
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Our Agenda

ÅWhere does Metro Richmond Stand 

Today in Terms of Boomer Volunteering?

ÅWhatõs Should Our Goal Be?

ÅWhat It Will Take: 10 Research-inspired 

Imperatives to Make Richmond a 

National Model on Boomer Volunteering

22
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Make Metro Richmond                

a National Model of 

Boomer Volunteering:                  

a Top 5 City in America

Suggested Goal at the Richmond-Times Dispatch Public Square
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Austin: 44.4%

Seattle: 40.8%

Columbus: 39.5%

Salt Lake City: 

39.5%

Kansas City 38.8%

Richmond        32.8%
National ranking of volunteer rates among MSAs. 
Source: Corporation for National & Community Service

Richmond 
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How many more 

Boomers would 

have to volunteer 

in Metro Richmond 

to put us in the             

òTop 5ó List of 

Cities for Boomer 

Volunteerism?

National ranking of volunteer rates among MSAs. 
Source: Corporation for National & Community Service

Richmond 
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40% 321,476

Target Boomer

Volunteer Rate

Boomers in 

Richmond Region*

105,444
Current Boomer 

Volunteers in 

Richmond Region

How Many More Boomers Would Have to

Volunteer for Richmond to Become a òTop 5ó 

Region for Boomer Volunteerism?

128,590
Target Boomer 

Volunteers in 

Richmond Region

*Source: 2008 American Census
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23,000
more Boomer volunteers are 

needed to make Richmond a 

òTop 5ó Metro region                        

for Boomer volunteers.
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So, how do we 

engage 23,000

more Boomer 

volunteers?
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Our Agenda

ÅWhere does Metro Richmond Stand 

Today in Terms of Boomer Volunteering?

ÅWhatõs Should Our Goal Be?

ÅWhat It Will Take: 10 Research-inspired 

Imperatives to Make Richmond a 

National Model on Boomer Volunteering
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Ten Research-Inspired Imperatives

1. Make sure your volunteer experience 

meets Boomersõinner needs.

2. Make sure Boomers are given 

meaningful volunteer work that 

reinforces their sense of self ðwhat 

they can contribute with their education 

level and skill set.

3. Give Boomerscontrol. Make sure all 

Boomer-related volunteer opportunities 

are as flexible as possible.

4. Make Boomer volunteers part of a 

transformative experience .

5.   Make it personal for Boomers. Directly 

ask Boomers for their help and make 

them part of your staff or team.

6.   Organize expert training and 

resources to help build non -profitsõ 

capacity.

7.  Advance the regionõs volunteer 

clearinghouses to efficiently educate 

Boomers on the availability of 

volunteer opportunities.

8.  Promote volunteer opportunities using 

the most effective communication 

channels .

9.  When building awareness of volunteer 

opportunities, focus on the most 

popular causes to attract the greatest 

interest and number of volunteers. 

10. Engage all regional employers in 

supporting volunteer opportunities.
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Non-profit 

organizationõs

responsibility
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Ten Research-Inspired Imperatives

1. Make sure your volunteer experience 

meets Boomersõinner needs.

2. Make sure Boomers are given 

meaningful volunteer work that 

reinforces their sense of self ðwhat 

they can contribute with their education 

level and skill set.

3. Give Boomerscontrol. Make sure all 

Boomer-related volunteer opportunities 

are as flexible as possible.

4. Make Boomer volunteers part of a 

transformative experience .

5.   Make it personal for Boomers. Directly 

ask Boomers for their help and make 

them part of your staff or team.

ÅLetõs Start Here

ÅLetõs start with first 

understanding the 

Boomersõ mindset

Non-profit Organizationõs Responsibility
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Understanding 
�7�R�G�D�\�¶�V�«�%�R�R�P�H�U�«

Consumer

Psychology

Sociology

Anthropology


